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EXECUTIVE SUMMARY

Four focus groups were conducted for the Recreational Boating and Fishing Foundation
in early February 2001 with lapsed anglers and lapsed boaters in order to identify core messages
that best communicate the benefits of recreational boating and fishing and aguatic stewardship
and resonate well with the target audience. Two focus groups were conducted in Tampa,
Florida, one with lapsed anglers and a separate group with lapsed boaters, while mixed groups of
lapsed anglers and lapsed boaters were conducted in Denver, Colorado and Cleveland Ohio.
“Lapsed” anglers and “lapsed” boaters were operationally defined as individuals who had taken
part in recreational fishing and/or boating in the past 5 years, but not in the past 12 months.

Focus groups are an important method to test messages because they allow for extensive
probing, follow-up questions, group discussion and observation of emotional reaction to various
messages, aspects that can’t be measured in atraditional telephone or mail survey. Focus group
research is considered “qualitative” research. Qualitative research sacrifices reliability for
increased validity. This means that although focus group findings cannot be replicated
statistically as can sample surveys (high reliability), they often give researchers amore valid
view in getting to the heart of issues under study (high validity).

Twenty short, single sentence messages were tested. These messages were tested in two
ways. First, focus group participants were asked to rate the message on a1 to 10 Likert scale
with one signifying that the statement “does not at all represent my positive thoughts about, and
the importance of, recreational fishing and boating,” and ten signifying that the statement “very
much represents my positive thoughts about, and the importance of, recreational fishing and
boating.” The messages were also tested through a focus group discussion on each message. All

of the messages were not tested in al of the groups. Some messages were so poorly received,
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they were dropped in later focus groups. Other messages were reworded slightly to measure
reaction to specific words.

The results of the groups were analyzed in three ways. One analysis was of the
guantified results of the survey where participants rated each message on ascale of 1 — 10.
Another analysis consisted of a qualitative assessment of each individual focus group. The third
was aqualitative analysis of al of the groups combined. Thus, the recommendations presented
in this report are based on an overall assessment of the survey results, individual focus group
reactions and overall assessment of the messages that best communicated the benefits of
recreational boating and fishing and aquatic stewardship with lapsed anglers and boaters. The
various messages were evaluated on both a broad conceptual level aswell as the effects of
specific words. Both are important in devel oping effective messages.

Some messages and wording resonated strongly while other messages and wording did
not. In fact, some messages actually ilicited negative reactions, pointing out how important
message testing actually is. If messages are viewed as unbelievable or erroneous, the
speaker/communicator risks losing credibility at worst while at best wastes limited
communications dollars and effort.

Reception to the messages fell into afew clear categories. Messages that resonated
strongly were: 1) Messages that appealed to the value of recreational fishing and boating to
fostering relationships among family and friends and 2) The relaxation value of recreational
fishing and boating. The focus groups showed that the appreciation of natural resources was
viewed as one aspect of relaxation, and therefore this association should be used wherever

possible.
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Messages that link recreational fishing and boating with “deeper” issues such as
“legacy,” “heritage” or “tradition” do not resonate well among most lapsed anglers or boaters.
The economic contributions of recreational fishing and boating to local economies also did not
resonate well with many of the focus group respondents. Also many lapsed anglers and boaters
did not see boating and fishing as contributing to the preservation and protection of natural
resources. In fact, numerousindividuals felt that recreational boating and fishing actually had
negative impacts on the environment and that some recreational anglers and boaters harmed
natural resources by “taking” fish and polluting the environment. Before using messages that
stress the economic benefits or the contribution of recreational fishing and boating to the
preservation of natural resources, major communications programs would need to beinitiated to
increase people’ s understanding of the economic and natural resource benefits of recreational
fishing and boating.

Lapsed anglers and boaters, in general, preferred specificity over generalitiesin the
messages. For example, “family and friends’ was preferred over the term “people.” Although
the term “on the water” resonated strongly in one particular message, overall, the more specific
“fishing and boating” was preferred over the more generic “on the water.”

Based on the focus groups, three messages are recommended to communicate the benefits of
recreational fishing and boating and aquatic stewardship to lapsed anglers and boaters. Three
messages are recommended to be used in various settings that communicate the three most
important benefits of recreational fishing and boating: relaxation, the value of recreationa
fishing and boating in fostering relationships among family and friends, and the aguatic resource
stewardship values these activities can foster. Specifically the three messages recommended are:

e Onthewater, no cars, no rush hour, no deadline, a chanceto relax.
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* Fishing and boating connects family and friends.
» Fishing and boating enhances appreciation for the natural world.

Thefirst message is a variation on the message that tested highest, “ On the water, no
cars, no rush hour, no deadline, no choice but to relax. The “no choice” verbiage was changed to
“achanceto relax” because of the possible negative reaction to the statement, “no choice.”
Americans like choice. In fact, the statement, “Freedom to choose” is often connected to
controversial issues to increase the acceptance level of theissue. For example, a much higher
percentage of people will agree with the statement, “ People should have the freedom to choose to
wear fur if they want to,” as compared to the number of people who would support wearing fur.
In the focus groups there was some negative reaction to the “no choice” part of the statement.
When the message was changed to “ On the water, no cars, no rush hour, no deadline, a chance to
relax” in Cleveland, it rated the highest message overall. The anomaly was Denver, where this
message did not test particularly well. However, based on al of the information, Message 1 isa
very strong message.

The second message is a variation of two other messages that tested very high and will be
an effective message based on numerous findings from the focus groups. Messages that
appealed to fishing and boating with family and friends and the relationships that are fostered
while participating in these activities resonated very strongly with most of the lapsed anglers and
boaters. The message is aso very specific, as compared to other similar messages, something
that was quite important to focus group participants. Overal, specificity was favored over
generdliities. For example, instead of “people,” focus group participants preferred “family and
friends,” and in most cases (with the exception of Message 1) preferred “fishing and boating”

over “on thewater.” “On the water” made some people think of simply being at the beach,
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vacation cruises or fishing from abank, not fishing from a boat or boating in general. Again,
rather than communicating that fishing and boating “ connects people,” it is preferable to be
specific about who the message isreferring to. Isit referring to anglers being connected with
one another? Boaters? Peoplein general? The second message is successfully worded by
clarifying who is connected, specificaly, family and friends.

The third message resonated particularly well with focus group participants and is
especially important in that it relays the aquatic resource stewardship aspect of recreationa
boating and fishing, something the focus groups showed was difficult for a message to do.
Overall, many messages regarding stewardship issues were not well received or considered
believable by focus group participants. This particular message, did, however, and can be used
as an important starting point in conveying that recreational fishing and boating are important
aspects of aquatic resource stewardship. This message was very believable to most participants
from their personal experiences. Others agreed that if one participates in these recreational
activities, they are more likely to appreciate the natural world and their surroundings than
someone who does not participate. Furthermore, appreciation of natural resources was viewed
as one aspect of relaxation, a known motivational factor for recreational boating and fishing

participation.



Responsive Management




Recreational Boating and Fishing Foundation Focus Group Report vii

TABLE OF CONTENTS

EXECUTIVE SUMMARY oo s I
TABLE OF CONTENTS ...t VI
INTRODUGCTION. ..ot 1
MESSAGES THAT RESONATED STRONGLY AMONG FOCUS GROUP
PARTICIPANTS ..o 5
MESSAGES THAT RESONATED MODERATELY WELL AMONG FOCUS GROUP
PARTICIPANTS ..o e 20
MESSAGES THAT DID NOT RESONATE WELL AMONG FOCUS GROUP
PARTICIPANTS ..o e 27
MAJOR FINDINGS ... r e ne s 32
LITERATURE CITED ...oiiiii s 39

GRA PH S e 40






Recreational Boating and Fishing Foundation Focus Group Report 1

INTRODUCTION
Twenty short, single sentence messages about the benefits of recreational boating and/or

fishing were tested with four focus groupsin Tampa, Florida, Denver, Colorado and Cleveland,
Ohio for the Recreational Boating and Fishing Foundation. The purpose of the focus groups was
to identify a core set of messages that best communicated the benefits of recreational boating,
fishing and aquatic stewardship. When creating the twenty test messages, the objectives were
that the messages be short, concise, memorable and positive. The messages were developed
using many supporting quantitative studies that show what is known about motivations and
restraints to recreational boating and fishing. Some messages were intended to communicate the
known primary motivations for participation (relaxation, quality time with family and friends,
and being outdoors and close to nature) while others were developed to address the primary
constraint to participation (time). Other messages were developed to communicate other benefits
of participation such as the economic benefit to the community and the development of aquatic
stewardship.

Two of the focus groups were conducted in Tampa, one group with inactive anglers and
one group with inactive boaters. The other two groups were with mixed inactive anglers and
inactive boaters in Denver and Cleveland. These categories were operationally defined as
individuals who had taken part in recreational boating and/or fishing in the past 5 years but not
the past 12 months. Lapsed anglers were separated from lapsed boaters in Tampa to better
understand if different messages resonated more or less with these specific groups. The
messages were tested to determine their ability to communicate the various benefits of
participating in recreational boating and fishing and whether they would have a positive impact

in terms of increasing interest in recreationa boating and/or fishing.
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The messages were tested in two ways. First, focus group participants were asked to rate
the messages on a1 to 10 Likert scale with one signifying that the statement “does not at all
represent my positive thoughts about, and the importance of, recreational fishing and boating,”
and ten signifying that the statement, “very much represents my positive thoughts about, and the
importance of, recreational fishing and boating.” There was aso a category of n/afor “not
applicable.” The Likert scale responses for the groups were averaged. The higher the rating, the
more the statement represented the focus group participants positive thoughts about and the
importance of recreational fishing and boating. Following the Likert scale testing, there was a
focus group discussion.

A Likert scaletest is atype of composite quantitative measurement that is often used as
an initial attempt in the separation of variables. Whileit can stand alone in some cases, it is most
often used asthefirst level of differentiation (Babbie, 1998:166-191). Focus groups are a type of
qualitative research that produce results with extremely high content validity on the total range of
opinions (Babbie, 1998:248-249) but are not random survey samples. They are extremely useful
in the development of an understanding of attitudes, issues and concerns. Focus groups will not
yield results that can be replicated to any degree of statistical accuracy. However, focus groups
are an important method to test messages because they allow for extensive probing, follow-up
guestions, group discussion and observation of emotional reaction to various messages, aspects
that can’t be measured in atraditional telephone or mail survey. The use of both qualitative
methods, such as focus groups, and quantitative methods, such as Likert scales, in a single study
isatype of research triangulation and will help to increase both validity and reliability.

The following messages were tested, although not all of the messages were tested in all of

the groups.
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On the water. . .no cars, no rush-hour, no deadline. . .no choice but to relax.

Fishing and boating enhances appreciation for the natural world.

When boating and fishing you get to be part of another world.

Time spent on the water istime well spent.

Time spent on the water connects families and friends.

Time spent on the water connects people.

It ishard not to relax when you are on the water.

It doesn’t matter if you catch anything, it’s the time spent with family and friends that
counts.

Fishing and boating connects families & friends and creates lasting memories.

On the water. . .no cars, no rush-hour, no deadline. . .a chance to relax.

Theideal Sunday isa day on the water creating (lasting) memories.

Fishing and boating are valued family traditions.

Fishing and boating are valued family activities.

| may not catch afish, but | will catch up with my son/daughter.

Buy arod, bait and some extra time with your family.

Fishing and boating enhances respect for the natural world.

Fishing and boating supports the communities (places) you (we) cherish.

Fishing and boating help preserve the waters where you first learned how to cast a rod.
Time spent on the water connects you to your heritage and builds your legacy.
Anglers and boaters help preserve the places where you discovered the joy of fishing and

boating.
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The focus groups in this study were conducted using standard research methodology for
gualitative research. The methodology for these focus groups was formal as described by
(Krueger 1988: 59-106; Frey and Fontana, 1994) in that one-way mirrors and unobtrusive
observation occurred. For a complete discussion of the uses of focus group research, see
(Morgan and Krueger 1997 et seg.). Responsive Management has used these techniques in other
studies on wildlife conservation and recreation topics (Bissell and Duda 1993; Bissell and Duda
1995; Dudaet ., 1998).

The analysis of these focus groups was an iterative process. The moderator took notes
and observations at the time of the focus group. The audiotapes were listened to and the
videotapes were viewed in detail. The tapes were reviewed a second time and verbatim
transcripts were made. The transcripts were then reviewed and edited for the most relevant
comments. The transcripts were sorted into categories and compiled into the draft report and
analysis. Excerpted transcripts and the final report and analysis were then prepared. Thus, six
reviews of the data were completed in the preparation of this report.

Results from both quantitative and qualitative analyses were used for this report.
However, it should be noted that although this report includes “ quantified results,” the sample
sizes are extremely small and should be used only as an indicator of how the focus group
participants initially rated each message. Overall, this report should be viewed as qualitative in
nature, even though it includes numerical data.

Comments from the focus groups are included here to demonstrate the degree of
acceptance of the messages and some particular issues the focus group participants had with the
messages. Comments will appear in italics and are verbatim unless noted by [brackets], which

indicate paraphrasing for clarity. No attempt has been made to correct grammar unless the
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meaning was lost. Omissions are noted by dashes --- and each comment will be coded as to the
specific focus group from which it was transcribed. Comments within focus groups may appear
together, but comments between groups are always noted. For the anglersin Tampa, Florida, the
codeis (TA), and for the boaters in Tampathe code is (TB). The mixed groups of both inactive
anglers and inactive boaters in Denver, Colorado and Cleveland, Ohio are noted by (DC) and

(CO), respectively.

MESSAGES THAT RESONATED STRONGLY AMONG FOCUS
GROUP PARTICIPANTS

* Onthewater. . .nocars, norush-hour, no deadline. . .no choice but to relax.
The Likert scale rating on this message was 9.22, highest of all of the messages tested.
The only negative response was the idea of having “no choice.” The message was changed to “a

chancetorelax.” (NOTE: When this message was changed to “a chanceto relax” in Denver

and Cleveland, it received an average rating of 7.76.) It rated high in Cleveland but not in
Denver.

In Tampa this message was met with very high marks. In general, thereis a perception
that boating, especially, allowed an opportunity to relax.

You are away fromthe cars, you are away from the traffic, you are away from the
everyday work life, you are just out there --- that’sit. Nobody is breathing down your neck.
There are no cars running up on your butt with their lightson. No oneis blowing your horns, no
oneistrying to run you off theroad. (TB)

| like the whole thing. (Moderator: Why isthat?) Because| amgoingtorelax. (TA)

In Tampa, some objection to the term “no choice” was noted. The suggestion was that
this could be tempered by changing thisto “no aternative’ or “achance,” which wastested in

Denver and Cleveland.

| don’t like that “ no choice BUT to relax.” Like you have to.
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Well instead of ‘ choice’ how about using the word ‘ alternative’ ?
Itisstill relaxing because it is not something that you have to do. It is something that you
choose to do. (TB)

| didn’t like the “ no choice but to relax” part. That iswhat you want to do but it does not
alwayswork out like that. (TA)

* Onthewater. . .no cars, norush-hour, no deadline. . .a chanceto relax.

In Denver there was some perception that this message pertained primarily to boating and
that it was not entirely believable. In fact, this message provoked considerable discussion and a
wide range of reactionsin Denver.

| see [the statement as] “ on the water, asbeing on a boat.” Thelast timel wason a
boat, it was pretty noisy and stressful and a lot of boats speeding by. | think that it is not always
relaxing, and it depends on where you are at and the people that are also out boating with you. |
think it would be more reflective of fishing.

Actually, originally | gaveit atwo. | sympathize with what the previous person said but
most of the times that | am on the water, it isin the early morning and the water isn’t that
crowded. Just the way | approach it, which allows me to not deal with those hassles and
headaches.

| gaveit aone. | can changeit to an eight, because if you are into fishing and boating,
and you arethere, that it isgreat. Inthat aspect, | gaveit an eight. But for me, because |
haven’'t doneit in solong. It reminded me of being there and fishing and having no stress.

| gaveit anine. | actually would give it lower now because | was thinking more of a
belly boat or a paddieboat. And that isa chanceto relax. But if you arein a motorboat and you
are having to look out for everybody else, than that is not relaxing to me either.

| gaveit a seven. | was goingto go a little low on it because | don’t really get worried
about rush hour. Every oncein a while, but with my job, and | am young so that stuff doesn’t
really bother me. When you are on the water, you do tend to relax more so that iswhy | gave it
that rating.

| gaveit an eight. | tend to not worry about rush-hour or deadlinesso | don’t really give
it too much. | dothinkitisarelaxing activity, so | gaveit an eight.

Even though | gave the statement a ten, | gaveit atenin spirit. The statement itself and
the comment about rush hour is kind of redundant and | have a thing about redundant
advertising. ‘On the water, a chanceto relax’ to me doesn’t necessarily have to be on a boat.
You can be on the shore. My focusisthe lake or the stream. The total statement is not 100%
believable. (DC)

The focus group in Cleveland had alot of discussion about the meaning of the word
“relax” including some interesting observations emphasizing that some types of activities on the

water considered relaxing to some, may not be to others.
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| gaveit an eight. | liketo go jet skiing and | get on the water and | can go asfast as|
want and thereisno onearound. (CO)

Othersin the Cleveland group were consistent in thinking that time on the water, whether
fishing or boating alone, or both, could be relaxing.

| rated it a nine because | related it to sailing because | used to sail.

| gaveit an eight. When you say that you give me a chance to escape. Probably boating
| think.

| gave it a ten because you need to get away from everything.

| gave that one a ten because for me it gives me a chance to relax.

| rated it a six. | think that when you are close to the water you are relaxed and it’s
quiet. Boating, becauseit is ON the water. To me it would be boating because I’ m not thinking
about catching a fish.

Definitely aten. | think about boating and fishing. (CO)

In the Cleveland group, asin the other groups, there was also the observation that time on
the water was not necessarily relaxing and could, in fact, be the opposite at times.

| dropped it from about a ten to a seven because there are areas that you can’'t go and
relax. Take Lake Erie, you're not going to relax [out there] . Those guys up there with those jet
ski boats [make it hard torelax] .

| guess| can relate to that, too, because when we try to go up there and there is not too
much traffic, you can enjoy a peaceful day of fishing up there [but otherwise, it is not relaxing] .
(CO)

* Fishing and boating enhances appreciation for the natural world.

This message was the second highest rated message with a score of 8.33. Therewasalot
of discussion about the use of the word “appreciation” as opposed to the use of the word
“respect.” However, the Likert scale rating dropped when wording was changed from
“appreciation” to “respect” due to the many negative comments made during one particular focus
group.

Both boaters and anglers in Tampa were very supportive of this message. Both groups

mentioned aspects of boating and angling, such as wildlife viewing, which “enhanced

appreciation.”
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You don’'t know what you' re going to see out there. You could see dolphins. You see all
kinds of natural things of the sea, and it is beautiful. 1f you look over the side of the boat and the
water isreally clear, you can see so far down. It isamazng the things that you see.

...l don’t want to just go out there and trash it. | want there to be some respect and
balance. When you go out there and you do it for sport and relaxation, you learn to respect and
appreciate it.

There are people who go out and they just want to get their boat wet for five or ten
minutes and then bring it back. That doesn’t give them enough time to appreciate what’ s out
there. But, if you go out there for hours at a time and you start cruising along these waterways
and back streams you get an opportunity to see an environment where all these fish livein. That
iswhere the real appreciation comes from. You get to see the animalsin their natural habitat
instead of just going out there for 30 minutes and saying “ Oh well, | didn’t catch anything,” and
then go on back. (TB)

| think one of the best things that | have ever seen was with my family on a boat and we
riding up the coast on the gulf and we saw a dolphin with a baby and the water was really clear
and we followed it, but it was really amazing to see that in the wild.

It all makes you appreciate calm.

There are a lot of things where the working people get involved with the every day things
of life, and when you get stressed you take it for granted, and you see things like a bird diving
into the water and picking up a fish and taking it up into atreeto eat it. 1t can be enjoyable to
see things that you’ ve never seen before. | appreciate the natural world.

Sometimes it can be not so relaxing and natural. (TA)

Interestingly, the Denver group of mixed inactive anglers and inactive boaters disagreed
sharply on this message. Part of the group found the message strongly unbelievable because they
felt both anglers and boaters were not appreciative of the natural world, and the other group felt
the message accurately described their impressions about angling and boating.

| gaveit atwo, which means| [disagree] with it strongly, and actually I'll use this one to
kinda make a statement about all of these questions that | found. | found that the questions are
reflective of -- one portion, they are reflective of what you think both these activities should be
versus the reality of them. And that is kinda what | found so...I went through them all in what |
found to be the reality. Ideally, | feel that fishing and boating are activities that should enhance
appreciation of or for the natural world, however, | find that quite often they don’t, and the
people who practice both these things actually have quite a disrespect, unfortunately, for these
things.

| gaveit aten. Not to disagree with you. | like this statement. There are five peoplein
our family and my sister has a cabin up at Mount Massive, and so the lake is 50 feet in front of
the cabin and the fish are like this big [ shows size with handg], literally, and we just bought a 27
foot camper trailer just this past weekend just to get out and do more fishing everywhere else.
But, it does. For our family it enhances the appreciation because we are very courteous of going
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in and leaving things either better or the same way as we found them, and that is what we are
teaching our kids.

| gaveit a 10. One of my favorite lakesto fish at is only about 10 or 15 feet deep and you
can go on these little bull rushes, and we go bass fishing up in Minnesota quite frequently. To be
ableto just sit there and just look down at the lake and see the bottom and see the life that goes
on under there and have the time to a actually watch it.

Uhmm. Well, | go back to a very similar situation. My family has a place, but it is back
East actually, it is up in Canada on the Saint Lawrence River, which isa fairly high use area for
both recreational boating and fishing. And | find that a number of people do have that respect
for the environment; but, unfortunately, | find that a lot of people who do not live there do not. |
think that is the big difference.

| think you always have the people that don’t respect the environment. We have had that
for years. Hopefully, there isless than there was 20 years ago, 30 yearsago. But | think
anytime you are out in there, in the environment. Most people have a better enhancement or
better feeling about it. It iseasy for someoneto relate, ‘ Oh yea, we need to protect that’ if they
go out and seeit. Itishard for you to convince person "A," say in New York City that doesn’t
ever go out into that environment to say we need to protect it. 1f they never go out there...

Wl I livein kinda a technical world at work and so when | can get out of it... for me
this statement works for me. | mean. | can see how fishing and boating some people can abuse
the environment. To uswe just give more respect when we go out in it. We are alwaysreally
careful about what we do. For me, it works.

| guessitistrue like XX said cause you know... Yea, sometimes my friends will say yea,
let’ s go fishing and you don’t know maybe not want to, but then when you are out thereit isa lot
different. 1t makes you think, think different about it once you are really out there and doing
something like that. Yea, it does make you appreciate nature more. (DC)

The Cleveland focus group showed sharp differencesin their reaction to this message, but
not for reasons about the term “appreciation” versus “respect.” In this group there was actual
disagreement about whether or not the message reflected the truth.

[That isa] ten. Just theidea — | appreciate the natural world, the water, fishing, the
environment out there, not being around cars.

| giveit an eight. When you' re out there in the wilderness without the cars, people
rushing back and forth — just the nice countryside.

| giveit afive. It getsboring out there.

| giveit afour. Boating isfun, but it's not the ultimate.

| giveit afive. It hasitsgood timesand its bad times. | wouldn’t ook to boating or
fishing anytime | wanted to do something outdoors. Like he was saying, maybe go hunting or
something like that.

| giveit anine. That gives me areason to go out into the natural world. (CO)
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* Fishing and boating enhances respect for the natural world. (tested in Denver and
Cleveland)

| gaveit a seven and | was thinking the same way she was. Just because you arein a
boat doesn’t mean you have respect.

... rated it an 8, which islower than the appreciation [ statement] . | think with
appreciate, after you appreciate, then you can really respect something. | thinkitishardto
respect something if you don’t really appreciate its value. | don’t know. | guess|’ve been
around a lot of people that have really appreciated and respected the environment. (DC)

| gaveit a six because you are either going to respect something or you are not. | know a
lot of boaters and fisherman and their cans go overboard, their cigarettes go overboard. Just
because they are fishing and boating doesn’t mean respect.

| gaveit afive. Same asthe other one. | likeit but I am not gung-ho on fishing and
boating, but | appreciate everything there is for fishing and boating. | like to be outdoors, too.

| gaveit a seven and | was thinking the same way she was. Just because you arein a
boat doesn’t mean you have respect. (CO)

* When boating and fishing you get to be part of another world.

This message also scored high, with arating of 8.30. Both boaters and anglers agreed
that this was amajor benefit and value in boating and fishing. The negative aspects were that
boating and fishing really weren't part of “another world.” However, this message played well
because of its universal appeal, perhaps due to its openness to personalized interpretations.
Some people saw being in “another world” for its naturalistic values, while others interpreted
being in “another world” as an escape from the every day pressures of life.

Tampa boaters were likely to agree with this message in terms of relaxation and being
ableto do things for relaxation. Boaters, it should be noted, were seldom exclusive; they often
were anglers as well.

| just want to say one thing. For me, it islike creating your own space. | guessitis
really a mind thing. Some people will go out and not really enjoy themselves. They will
complain about the sun if it is summertime, and they will complain that it istoo windy. But for
other peopleitisjust the opposite. It isreally what you create in your own mind.

| don’t really think that it is escape from or escape to because when we go out, we got
phones and TVs and radios and GPS and we are not going to get away, we're going to get fish.
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WE're not escaping anything. | get on my friends 44 [foot boat] and | say, “ Where are you guys
at, how are the waves?’

| gaveit an eight or a nine because it is believable and it is another world as far as
demographics. You're on the water as opposed to being on the land. It is not an escape to me at
all...Yea, | have a goal, | have a reason, I’mgoing to fish.

| liked what he said about it not being another world, it’'s enjoying thisworld. That kind
of brought me back down; you'reright. But, my world tends to be more tense, both with my job
and the TV and things going on, the neighborhood. But when | get out on the boat, to me it is my
other world so that iswhy | gaveit aten. It'sawonderful thing to do. (Moderator: It's almost
like your escape then.) Ohyesitis.

| think it is another world because you are away from telephones and television and noise
so | would say that it is another world out there and it is both. You are leaving and you' re going
to. You are leaving the world behind and going on to something better. (TB)

Tampaanglers also agreed with the message and took it to mean just fishing, not
necessarily fishing from aboat. Anglersfocused on the relaxation aspect of this message.

For me, when | was [working] | would go out on the boat and sip a beer just to get into
that other world. When I’m out there in the other world, it is open and different, and I’m not
closedin.

Thereisno laundry and driving people all over the place.

| just feel like | have been set free from everything and everyone.

You’'re never going to go out and say, “ Oh, | need to be back by three.” When you go,
you go and it isjust time that you have carved out [for] relaxation.

| agreewith it. | think that you are definitely somewhere else when you are out there.
(TA)

The group in Denver gave this message a mixed response. Those who liked it felt that it
reflected their views about boating and fishing.

It's like an escape or mini-vacation. Whenever you get out and spend time in nature, you
forget your hectic personal life and leave you worries behind, and you are part of another world.
...Oh yea, not so much in the boating and fishing but I go out hiking quite often. And whenever
| get out and climb around on the rocks, it's an escape, and you can get out and enjoy the great
outdoors and be in a different world.

| agree. | gaveitanine. | think of it and it’s different sights and sounds and smells and
it's a whole different place than being in the city. | don't fish in the city, so it makes a big
difference.

| giveit anine. Three summersago, | put a tarp over the powerboat and didn’t renew
the license and bought a canoe. So that has been another road for us because we have the four-
wheel drive; and, we go out to the ponds and there are no powerboats. To us, it isa different
world now. It takes me away from everything concrete. (DC)
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The Cleveland focus group produced a mixed but overall positive response to this
message. There was some negative response; some expressed the feeling that the message was
an exaggeration.

| think that if you fish alot it’s kind of normal to you, so, it would be part of your world.
If you don’t fish a lot then it might seem like it’s part of another world; it might be more different
to some people than to other people.

| gave it a five because to me that is no different than going hiking or skiing or any other
[activity] .

| gaveit asix. (Moderator: You'rekind of neutral; how come?) Well, | like the crazy
world.

To me, at that time | could relate to a lot of things that went on. You could go boating or
fishing or boating and fishing. | know | went with my family a couple of times canoeing. You
just get taken away from loud noises, and you get tranquility. For me, at the time, it was a
priority. It seemslike it took me away from the real world with the noise and the viciousness and
stuff out there.

| gaveit afour. Thinking it over right now, | think that | would give it a higher number.
| would give it a seven. If you are going boating and fishing, you do get your mind off of other
things, and you get to belong to a different part of the world. (CO)

* Time spent on the water istime well spent.

This message tested well in al groups. The overall Likert scale score was 8.08.
However, there was some reservation expressed about the concept that “time on the water was
always well spent.” Not catching any fish, crowding and boating mishaps could all change that
perception, and many participants were aware of these factors.

The reactions to this message were mostly positive. Tampa boaters were likely to see the
message as another example of arelaxation opportunity.

Tomeitisvery relaxing number one. Number two like | said, | can be with my daughter
or son-in-law or granddaughter. It istime spent with the family so | enjoy that.

| want to say almost the same thing. It istime spent with the grandkids. | didn’t spend a
lot of time with them because of school, work, and that type of thing so it istime well spent.

Basically, time spent with relatives you consider fun istime well spent. Thereis not too
many opportunities that you can do that so—

Absolutely, it gives you piece of mind when you get out there. It isrelaxing.

| always felt relaxed.

Right, you can forget about everything.
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| rated it high; | don’t remember whether it wasanineor aten. Thereason | did that is
because [ boating] gives me serenity. Sometimes you have a bad week at work. 1f you had a bad
week at work, or whatever the situation might be, once you get in that water and throw your pole
in the water and just sit there. It’slike you'rein another world so it was very well spent time.

| gaveit about a six or a seven. Asfar astime on the water being well spent or not, if |
am fishing but I’'m not catching anything | don’t consider it lost time, but | don’t think about it as
tranquil, I’'mthereto fish. If notit’stakeit or leaveit.

| think | gave it a seven or an eight. When you're out there you really don’t care about
time that much. When you make the statement about time itself it just felt kind of funny to me. |
don’'t really concern myself with time. Of course you know what time it is but you really don’t
concern yourself with time. Timeisno question. (TB)

Tampaanglers were also likely to respond positively to this message. However, it should
be noted that they might interpret this message to mean bank fishing and not fishing from a boat.

| think that | gavethisone a ten. . . .Because | think that time spent on the water istime
well spent. .. Well, it just statesit; it isafact. Becauseit is so relaxing to forget everything else.
That istime well spent.

Saltwater and the breeze is very relaxing to the body and your family is doing the same
thing. Like alot of us Americans, we have stressful lives. We're constantly on the go. . .I gaveit
aten.

| think | put an eight on that. Sometimes you can just go out in the middle of the night
and, depending on the tide, that is the best time to go fishing. . . It can be time well spent or you
could just be out there.

| gaveit aten also because | feel that time on the water is so much less expensive than
going to a psychiatrist. 1t does me a world of good; | just wish that | had more time.
| think the word recreational ought to be out there somewhere because you can’t make any
money fromit. If you have free time then that is recreational time and then it is time well spent;
but it is not productive time unless you are catching fish.

| gaveit aten. Becauseit doesn’t have to be productive, but when | pack up my stuff and
| go out there, no matter what kind of day it is | always feel rguvenated. The only time | would
not think that it was time well spent would be if I was out on the boat in a storm. On the water to
me doesn’t necessarily mean that you are on the boat or are fishing, you could be on the beach.
Your problems just go away for a little bit and it lets you know that you are a small part of a big
universe.

| gaveit afive. Because that iswhat you hope for but it doesn’t always turn out like that.
Like | said, if your boat breaks down or | remember one time where my kid got sunburn,
sometimes you go and it isn’t fun.

| would have to agree because | remember a few years ago that we took out our boat and
the boat broke down and it wasreally rough. It isnot always pleasurable. (TA)
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Negative responses to this message seemed to be directed at the idea of “time.” Inthe
Denver focus group, a young participant observed that she enjoyed her time fishing and boating,
but that it might have been spent on other activities as well.

As a busy mom, this statement frustrates me. It’s not well-spent. | have laundry, billsto
pay and dinner to make. | have a lot of other things on my plate that are going on. Plus,
packing for the camping trip, cooking for the camping trip and changing muddy clothes on the
camping trip. It's not necessarily well-spent. | gaveit a nine, but | am going to knock it down to
afive. It's one of those questionsthat | kept going back to and it kept eating away at me. If my
family wanted to do it every single weekend, | would have a problem with that.

| gaveit afive. Itjust depends. Ifitisrelaxing and not too crowded, then it is time well-
spent. If it’s noisy and there are too many people around, | fedl like | wasted my time. | haven't
relaxed.

Not for me personally. It’skind of a negative statement for me. It’sjust the well-spent
part. Time on the water isnice, but | have other things going on and things | want to do. | am
taking care of everybody else still.

| gaveit athree. | amback to the thing where since | am not an active fisherman, it’s not
really an important thing. But it is better than sitting at home watching TV all weekend. (DC)

* Time spent on the water connects families and friends.

This message tested well in al groups. It received an overall Likert rating of 7.93. The
message tested very highly with those who boated and/or fished with family and friends and less
so with those who did not.

Tampaboaters were likely to rate this high if they did boat with family and friends or if
they observed others doing so.

| think that it is a true statement. There’s no electricity, no TV, we don’t have the radio
going. It'seither silent or you' re talking with your family so there is no distractions, and the
only distraction would be catching a fish; and, that is a joyful moment, and everybody sharesin
it. It isdefinitely aten when | go out on the boat.

[1 like] theway that it isworded. It bringsin families and friends.

You don’t see one person riding around in a boat. Most of the time they are full with
families or friends or someone. (TB)
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On the other hand, some Tampa boaters did not boat with family and friends and they
were less likely to agree with this message. These individuals were more likely to see boating as
an activity they did for themselves, or for its own sake, not for other values.

| did not rate that as high as the other one [because] when | think about boating, | think
about sunshine, warm weather and fresh air; and, family and friends kind of come with it, but
I’ m sure that the connection with family and friends is probably not the reason | go boating.
W, | don’'t see where just time spent on the water connects families and friends.
Anything that you' re doing with them connects families and friends; it’s not just the water. |
don't like that statement. (TB)

Tampa anglers supported the essence of this statement.

| gaveit an eight. Because time spent on the water could connect you to friends and
family but not always.

| don’t remember what it was but it was a higher score but | never had any problems
because we always took our kids with us and we took friends and their kids and we always
connected.

| think that it could connect you to people regardless but it doesn’t say anything about
fishing or boating. (TA)

The reaction from the Cleveland group was more neutral than positive. They did not see
this as an especially important concept, but did agree with the message and gave it arelatively
high rating.

Yea, | mean, you have to connect with people. You're sharing the same experience.
You'rein alimited space, unless you' re going to fall asleep, you're going to connect with
somebody.

| gaveit an eight. Thereisnot much else to do other than to talk and, you pretty much
have to connect.

| gaveit afour. It doesdo that, but it didn’t do that for me. We didn’t have a |ot of water
around us, but | could see how it could do that.

| gaveit aten. (Aten? Sothisreally provoked aresponseinyou.) Likel said it brings
my family together when we get on the boat and go fishing. The whole family went out for the
whole weekend. We would just connect and get away from our problems.

| gaveit an eight. It seemsa little bit more specific than “ time spent on the water
connects people.” It kind of breaks it down to family and friends. The wording makes it—
(Moderator: So you think thisis better worded?) Yeah, | think that it brings back memories
instead of just saying “ people.” Itismore personal. (CO)
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The Denver focus group participants reacted positively to the message, especialy in
terms of the message evoking memories of fishing with family.

Well, personally | was introduced to [fishing] at a very young age by my father and
grandfather. | just know all that time you spent with them out there one-on-one with them, |
don’t know how you couldn’t connect to them.

| agree with what he just said. Quite often these are two activities that are passed down
through generations within a family. You’'re out there on the water, it'stwo or three of you in a
boat, and you got to connect or if you don't it could be a real lousy time. But, it definitely
creates an environment where conver sation and communication naturally flow.

Even when we are off the water, my brother-in-law goes fishing real early in the
morning, and | like to fish in the evening. We bring in our different fish stories. So, it connects
us even if we are on the water alone. For if we arein a boat and we are all by ourselves, we still
have those fish stories. (DC)

One member of the Denver focus group communicated that boating and fishing were not
activities he especialy liked to share. This message did not reflect reality to him as he did not
always boat or fish with family or friends.

For me, it is kinda ying-yang, personally. Sometimesit does, and sometimesitisa
solitude thing. It kinda dependsthere. Yea, if | have a chance to go fishing with, like, an old
buddy that | haven't seen in a while, you're going to have eight hours; you' ve got a pretty good
chance of connecting and catching up on stuff you might not remember to talk about over just a
cup of coffee. But, sometimes | just like to get out there alone also. You know, sometimes my
wife and | might go fishing together, but then when we get to the lake [we separate] . We might
be connected, but we are alone. | gaveit an eight becauseitisn’t a real solid statement to me.
(DO
» Time spent on the water connects people.

This message received a 7.90 rating and was well received in most groups. The negative
aspects of this message were that if people were “connected,” they would not need the water to
help that aspect of their lives. There was some confusion about what “time on the water” meant.
Some anglers did not like boating and so, “time on the water” was not as appealing to them.

The reaction to this message followed the same lines as the message, “ Time spent on the

water connects families and friends.” On the one hand there is the observation that being in a



Recreational Boating and Fishing Foundation Focus Group Report 17

boat with people makes “ connections’ more or less mandatory. However, this sort of
“connection” may or may not be a positive experience. In general, however, this message was
interpreted as positive.

The Denver focus group responded favorably to this message. In this group there was the
observation that the message itself could be interpreted based on individual preferences.

Yea, | can't think of any time when | [went] boating or fishing when it has been a bad
time. | only associate good timeswith it. | guess | could think real hard about when | was
arguing about something somewhere. But, not right off the bat, | can’t. It was a good family
time, friend time.

| like the statement very much because it does [ mean something] . | think it iskind of
open-ended in that if someone---who likes to spend most of her time alone on the water---that’s
fine. It’s not disparaging of someone who does that, whereas it’ s speaking to people who spend
time together. It speaks positively to it. It depends...| amlike her at times, too. It depends on
what | am fishing for. If I’'m stream fishing, I’ll probably go to do it myself. If I’'m back East
bass fishing, I’ m going to be with someone else in the boat. So, for those times when | am out on
the water with other people, it speaks positively to it.

| think it communicates, any time spent to gather or connect, it islike quality time. Itis
good, generally, unless you spill someone else out of the boat or something. | think in most
cases, well, its quality time.

| don’t know. | guess time spent together is a good thing for a lot of people especially in
today’ s society because a lot of families don’'t spend a lot of time together. Both spouses are
working and the kids kind of get left in front of the TV. Thereisa whole lot more out there.

| gave it a one, because every time | go fishing and boating. | amwith people who | am
already connected with — my big brother. | guessthereisn’t any more connecting to be done. So
| gaveitaone. (DC)

In the Cleveland group the message met with mixed to neutral response. In this group
there was also the interesting interpretation of “on the water” as a“dinner boat” or “cruise,”
which demonstrates that audiences do not always hear “recreational boating and/or fishing”
when they hear “on the water.”

If you don’t want to connect, you might as well jump overboard.

When | started to read it— like to fish, but | like to do it from the shore because | will not
go on a boat.

| don’t think it connects you anymor e than anything else does. It's a good tool.

| rateit as athree because | took it as time spent on the water connects people. When |
amon the water, | am by myself or with one other person. So, that’swhy | don’t under stand.
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| amwith them; if you are out there with someone, then you are going to bond regardless
of what is happening. Whether you continue to bond after boating is a different thing.

When | amon a cruise or something, | bond with people. If you go on the Nautica
Queen, which isa dinner boat, even there | am not making friends. (CO)

In the focus group, Tampa boaters were slightly critical of this message, although they
rated it high in the pre-survey. The primary reason for the participants being critical seemsto be
that the idea of connecting to someone else is independent of boating and/or fishing. Another
observation in Tampa was that some people were unlikely to go on the water, in the first place,
with anyone they were not already connected with.

| rated it low because | didn’t get that people connection out of it. . .No, | rated them both
kind of low because | didn’t really get that connection out of it. | internalize more with how it
effects me than how it effects someone else. . .1 think that | gave it a five or a four or something
like that.

| think | have it atwo. . .It's not believable because if I’ m not connected to the people,
I’m not going on the water with them. It’s not going to build a relationship; you have to have a
relationship for someone to invite you on their boat anyway, if you don’t own one. Ifit'sa
family member you have to have a close connection there, too, because certain family members
don’'t get along with other family members. So, I’m not going to go on the water with someone
that I’ m not connected to.

...it doesn’t necessarily mean that it connects people to people. You can connect to
yourself mentally by being relaxing and tranquil.

Thereis definitely camaraderie there. It slikeriding a motorcycle, everyone elsethat is
out there riding a motorcycle waves at you. Thereisthat common interest in a thing, so it does
connect you. (TB)

Tampa anglers were slightly more positive, but also observed that the idea of connection
in this message was independent from the activity.

| don’t necessarily agree or disagree with this statement. It doesn’t really affect me that
much . . .1 think that it all depends on who you are with and the situation.

| think that it not only connects you to people that you are with, but there is also respect
out there with fellow boaters. It isa connection in itself and not necessarily with the people that
you arewith. Thereisa connection with boaters.

| think that it is an absolutely true statement, that it connects boaters; but, whether it
connects them positively or negatively is a different thing. | think that it has a lot to do
with the fact that you are in an environment where you are in the water and you meet people. |
have met with some business people when just sitting out there and talking. You know that
everyone doesn’t go out on the boat to go fishing. When you go out on the pier and someone
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catches a big fish, you just connect and you talk. It doesn’t have to be boating; you can connect
with people when you are on the water. (TA)

* Itishardnot to relax when you are on the water.

The Likert rating for this message was 7.88. Some focus group participants observed that
relaxation on the water was relative. If you enjoy boating, then boating could be relaxing. If you
do not enjoy boating, then it would not be relaxing. It was aso noted that sometimes boating
wasjust plain hard work.

This message probably received high marks on the Likert tests because it is very neutral.
In the focus groups, it did not provoke alot of positive or negative comments. It was difficult to
use this message to engage the groupsin discussion. In fact, it was found that some focus group
participants rated the message high on the Likert test, but really did not like it or vice versa. It
was also noted that this message was confusing because of the wording of “hard not to relax.”

Seven. To mefishingisvery relaxing.

It isan easy way to relax.

Seven because it all depends on whereyou're at. Likel said, down at Lake Erie, you
don’'t relax out there. You can relax, but there are other times you get a little apprehensive.

| rated it an eight because | have never been seasick before, and | like the rocking of the
boat, like it could rock me to sleep.

| gaveit a five because you'reright, it isrelaxing. (CO)

Water is a soothing sound and is very nice.

It makes me think of summer.

It makes me feel good inside.

| don't like the way it isworded. | would prefer, ‘It’s easy to relax when you are on the
water.’

| am like him. When | see water, you can be skipping stones on the pond, speed boating,
whatever.

When | first read it, | took it as you don’t relax on the water or [as] a double negative.
(DO

Just being around water is relaxing.

| was just going to say that it would be better if it said, “ It is hard not to relax once
you're on thewater.” Of course, that is probably the same thing.

That last one wasn’'t too bad. | like that one; it kind of sumsit all up.
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Relaxing and being with people; there are some nice people here, and they are all
fisherman.

The relaxation part. The one thing that wasn’t in there that | thought would be and that
isa sense of freedom.

Exploring. We have a small boat, and it is nice to go around and get into all those little
crooks and areas that you can get into and just float and fish. (TB)

MESSAGES THAT RESONATED MODERATELY WELL AMONG
FOCUS GROUP PARTICIPANTS

* Itdoesn’t matter if you catch anything, it’s the time spent with family and friends that
counts.

This message scored toward the middle on the rankings of al of the messages, with a
score of 7.85. Although catching afish is not a primary motivation for many anglers, catching
fish does matter. In the message, directly pointing out that catching fish doesn’t matter, takes
away from the effectiveness of this message. Of those who fished with children, it was observed
that it would be more important for the children to catch something.

This message is seen as believable by all groups, but it has a moderate downfall because
catching fish isimportant for both anglers and family in general. Theissue for participants was
not whether or not catching fish was important; it was whether or not it was the most important
consideration. Inall cases, it was not the most important consideration. Infact, in several of the
groups the participants stated they would not prefer aday out by themselves catching fish as
opposed to a day with family and friends not catching fish.

Obvioudly, for those who fish alone, this message has little salience. Also, boaters were
either impressed with or neutral towards this message. In Cleveland, there was amix of positive

and negative responses to this message.
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| gaveit aten. To me, it seemslike family and friends are taking the time out to go out
there to begin with. You're going to have well spent time that counts. If | didn’t want to spend
time with my friends, | wouldn’t invite them.
| think that the time spent with them counts; but, it said that it doesn’t matter if you don’t catch
anything and it does matter.

| think that it isthe only one that | rated as a ten.

| gave that one aten, too. To me, it doesn’t matter if you catch anything, it’sjust the time
that you spend with your family and friends.

It matters.

Nothing is as frustrating as going out for seven or eight hours and you don’t catch
anything.

| kind of agree with him. If you're a dedicated fisherman, it does matter. Then again, it's
like an excuse that if you don’t catch anything, “ Well hey, at least | got to spend time with my
buddies.” (CO)

The Denver focus group produced some of the sharpest divergence on this message.
Individuals with small children were most impressed with this message and those without
children or who did not boat or fish with friends were unimpressed.

That is the importance of recreational fishing and boating. | gaveit aten, and | would
giveit a higher rating if you had it. That iswhat isimportant.

| gaveit anine. Being with family and friendsisimportant. But, then | have been with
my husband when he didn’t catch anything and gets so [angry] .

| agree with her, in the sense of, if it was a day trip and you didn’t catch anything; it
wouldn’t really matter if | caught anything for that day. If it wasthe next, I'd be a little
unhappy.

Take me, for instance, | spent all of my money going to Alaska, and | think | would have
had a good time with my brother and friend; but, if | wouldn’t have caught a fish, | would have
been a little bit uneasy.

| gaveit an eight too for the same reason. You are out there for fishing. If you go out
once or twice and don’t catch a fish that’sfine. | don’t think you want to go out there all
summer and not catch one fish. That'swhy | didn’t giveit a ten.

| think the experience with your family and friendsis really what makes it an experience.

I think when you go fishing with your kids, if they never catch anything, they don’t want
to go fishing anymore. | think they would rather do something else. (DC)

The Tampa inactive angler focus group participants also expressed the idea that catching
fish, in some situations, was more important than in others.
| think that | had a nine or a ten. Whether | catch a fish or not is not important with me;

it is the time spent with my family that isimportant. We picnic, have a great time and really
enjoy it.
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| think that it isa great theory. You can have a good time out there but eventually you do
want to catch fish, especially with the kids.

Well, it isyour mind set when you go. If you are there to spend time with family and
friends and fishing isincidental, it is one thing; if you are going to fish, you are wanting to catch
fish.

If you are going deep-sea fishing or are chartering a boat, you better catch a fish. If | am
paying $600 to go out on a boat then | want to catch a fish. | will not relax because | have to
write a check. (TA)

Interestingly, the Tampa inactive boater focus group participants were more positive
toward thisidea

It doesn’t matter what you catch, it is the quality time spent with your family having fun
and fishing; that’s what counts. If | don’t catch anything, it isrewarding to spend time with your
friends.

You talked about connecting earlier, and it is a matter of just connecting with nature and
being out together.

| feel the same way.

It isareally true statement.

| would giveit nine. It’slike a lot of things, you take the family out of it, and when you
take the family out of it, you take the kids out of it. | think that when | wasakid trying to fish |
got bit by mosquitoes, and | wanted to hit the fish in the head with the hammer, and | didn’t
appreciateit. Asl grew older | tended to go with adult friends and family, and they appreciate
it, like you would, instead of pushing it on a little kid or family. Fishing now used to
traditionally be a family thing because that is the way people used to eat, but now | look at it like
adult family because | think that | have had to learn how to appreciate it [fishing with family] . .
1 don’t think they [kids] would learn that [family values] through fishing and boating---to offset
what they do in their life. | don’t think you learn that by actually boating and fishing. | think
you learn it by actually trying to get away from that.

| think that it kind of goes in a cycle because my husband and | talk about the grandkids,
even though we don’t have any. Right now where we are at, the [ stage where the] kids are
grown and just starting to enjoy spending time with us; and, we are thinking that as they have
children they will want to come over and spend time with us. First of all, there will be something
mor e to do, hopefully. So, it iskind of like a cycle. (TB)

* Fishing and boating connects families & friends and creates lasting memories. (tested in
Denver and Cleveland)
This message, like the previous one, was aso rated in the middlie range, 7.82 on the

Likert scale. In al of the focus groups the message was well received by those who fished or
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boated with family and friends and much less well received by those who did not. All groups
observed that not all “memories’ were positive.

As with other messages using wording associated with family and friends, the primary
reason this message fell in ratings is because some of the focus group members did not fish or
boat with family and friends, not because they disagreed with the message.

The only reason why | didn’'t give it a ten is because | only have one friend that | go
fishing with anymore. My family doesn’t go that much anymore, my son doesn’t like to fish. Oh
yes, and that iswhy | gave it an eight. Asfar asthe connecting part goes, that iswhy | didn’t
giveit aten.

| gaveit an eight. For meit does connect friends and family.

| gave it a five because more than half of my experiences have been business related.

| gaveit anine. Everyone can look back and remember the first time they went boating
or thefirst time they fished.

Same thing, | gaveit aten. | can remember the time where my dad took me, my brother,
and my mother to Sugar Island to go fishing. She got to be a pro out there. (Moderator: Now
where was that, Lake Erie?) No, that was around upper Michigan, around Canada. That was a
memory that stays with me and my parents are still alive, they’'rein their nineties. They still
reflect on that. Likel said, | come from a fishing family.

| gaveit a ten because like | said before, good or bad you’ re going to remember it.

| like the “ lasting memories’ because people want to do things with their family or
friends that they' re going to remember. | know me, personally, | remember probably every
boating excursion that | ever went on because there was always some incident. (CO)

Individuals who no longer boated or fished with family were asked if boating and fishing
created significant memories, and they responded that those activities did.

The lasting memories that was created when | was growing up and as much aswe are
doing it in my family now, it is a very positive thing for me.

| would have to say creating lasting memories. My grandfather is gone now, and | still
treasure the time that we had together.

Ten. That'swhat | am hoping for. That my kids will look back and have fun, even if it
was a disastroustrip.

Especially fishing, as | said, | grew up fishing with my brothers, dad, granddad and
uncles. That’swhat it was about. It wasn’t about just going out and catching a fish or being on
the water. It was about family time.

| like it because | think it istrue and my last few memories have been good. (DC)

* Theideal Sunday isa day on the water creating (lasting) memories. (tested in Tampa)
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This message ranked in the middle range, with a7.59 on the Likert scale. It received a
mixed response from the groups. In some groups it was mentioned that Sunday was the worst
day to go fishing because of crowding or church obligations. In other groups there was
confusion about “creating” memories.

| don’t like the day attached to it.

If it said “ weekends,” then maybe.

Some people can’'t wait until Sunday.

No, theideal Sunday is going to church.

| love the Sunday fishing. | would skip out of church on Sunday and go fishing. (TA)

The ideathat a day on the water, interpreted as either fishing or boating, was “ideal” was
not generally accepted. This message was seen as a bit of an over statement, which probably
accounts for its lower rating.

On the weekend everybody is out there and the boat ramps are full and | think that
Saturdays and Sundays are bad days.

| may have given it an eight or a nine; | really don’t remember. | don’t think | had any
low ones. Again, | liked that one because | get to go out with my grandkids; and, kids do and say
such funny things, and there would be many, many memories. . .Right, we could only go out on a
Saturday or a Sunday because we worked all week. . .Well, | don’t know because, like | said,
when you have grandkids in ten years | can look back and say, “ Do you remember when we did
this?” They're going to say, “ Yea, wasn't that fun?” There will be many memoriesthat | will
have. . .Yes, Sunday, that doesn’t matter because we all worked.

| just think that it should say, “ Creating the ideal memory is a day spent out on the
water.” Because any day would be that.

Yea, I'mnot really into boating all that much. So, for me, an ideal Sunday is a day spent
out on the golf course. What | mean is that boating is not that high on my priorities. My wife
might be the opposite. She would like to be on the boat. | would rather be out on vacation on
Monday, Tuesday and Wednesday because there is hardly anybody out there, and it is kind of
peaceful, and | can’'t get introuble. Yea, | likethat. Likel said, | don’t know all of therules,
and that makes it not an ideal experience for me. (TB)

* Fishing and boating are valued family traditions (activities).
This message tested relatively low in the rankings of all of the messages. The reason for

the low rating was that boating, and to some extent fishing, was not really seen asa“family”
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tradition. Also, “tradition” was considered too strong aword. The statement was changed to
“Fishing and boating are valued family activities,” in the Denver and Cleveland groups. The
term “activity” was less acceptable overall, when tested in Denver and Cleveland, although the
ratings for the statement were not consistent.

| gaveit afive. Itisa valued activity for me, but not so much for my son or wife.

(Moderator: Do you take your kids fishing?) No, they are more geared towards the city.
| rated it asa six because |l likeit, but it’s hard to drag them out, it’s more of an inconvenience.
(CO)

| think when | read the *fishing and boating are valued family activities,” it'sa valueto
me as an adult; my kids probably don’t think it’s a value.

| gaveit an eight. | spend a lot of time fishing with family.

| gaveit aone. | never go out with my family fishing. (DC)

| think a tradition is something that you do year after year after year so | believe that
some families do have a fishing and boating tradition. | don’t think that there are that many
families that have a tradition.

Unless you are sailors or something.

Atradition would be like every year you go to Lake Erie or whatever, and that is the
tradition. So, that seems more about creating a lasting memory than it would tradition.

Yea, replace tradition with memories and you’ ve got a good—.

| think of tradition that is something of a ritual that you always do a certain way. (TB)

..itisnot atradition. To me atradition is something that continues on, it is something
that the past family members have done and you have done and future generations will do. That
is not always the case. My parents were never real big on boating or fishing and things like that,
but | am. (Soit doesn’t ring true for you.) No, and my daughter isnot real big on fishing and
boating like we are. It just depends on the individual and what they like. (TA)

The reaction to the term “tradition” is probably the key to the relatively low rating.
Fishing and boating are seen as recreational activities and relating them to a strong word, such as
“tradition,” will probably not be generally acceptable. There were, however, some focus group
parti ci pants who accepted this concept.

| actually rated it high. Again, | felt like there are a lot of familieswhere [fishing] isa
tradition in their family.

| think | gaveit aten. But, you haveto look at a regular boater. If you didn’t grow up
with your family boating, | think that you would have to look at it fromif you would envision



26 Responsive Management

your family out on the boat; and, you would envision that as being the positive family experience.
| don’t think that | have ever had a fight on a boat. | don’t picture someone bringing their
electronics, like your son or your daughter would. | think that it is not traditional. | don’t know
what | amreally trying to say but, boating is positive and fishing is positive. (TB)

My son loves to fish and my daughter thinks thisis a tradition, so, they love getting out
there every chance that they get.

| think that my father and my husband are almost creating a tradition. They bond that
way.

| gave this one a ten because all the malesin our familiesfish. We all fish and that isa
fact and that is a tradition.

| have a ten; my grandmother used to take mefishing. (TA)

* | may not catch afish, but I'll catch up with my son/daughter.

The Likert scale score on this message was in the middle range, 7.40, but the focus group
participants’ reaction were mixed. Some group members no longer fished with their children
and these memories of past fishing experiences elicited a nostalgic response. The message was
very well received by those with children. It was less positive among those who did not have or
no longer had children.

Among some participants in Tampa, the message was not well received, primarily
because they did not have children.

| thought about my husband and how he didn’t have as much quality time as| did with
the kids; so, he can catch up.

| gaveit areally low number just because | don’t have a son or daughter but as| am
thinking about it, | think back to the time where my dad was teaching me how to bait a hook and
it does help you to bond. Itisbelievable. (Moderator: So istheissuethat you don’'t have a
child?) Yes. (What about “ 1 may catch up with my father.”) Ummhmm. (Moderator: The
point isthe connection.) Right. (TA)

| have friends that take their kids out. They have a good time playing in the water. |

don’'t have any kids or anything, so, I’m not trying to catch up on anything.
It doesn’t work for me because | have children, but they are grown, so...(TB)

One focus group participant in Denver said this had very high relevance to him.
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My parents wer e divorced when | was young, and | didn’t see my dad for ten years. And
this was one of the things that we did because it was there and close. (DC)

For other participants, this message had no relevance.

Not applicable.

| put N/A, because | don’t have a son or daughter. In reality, | would probably rate it as
an eight or nine. | go fishing with my nephew a lot. If | had a son, | would say it would be an
eight or nine.

The thought that “catching up” might be suspect was even noted by those with children,
in the Cleveland group.

| had this higher earlier but | dropped it down because, as | said before, my son doesn’t
like to go fishing.

| gaveit a three because | am not a great fisherman, so, | wouldn’t be able to catch my
son up on how great of a fisherman | am. | don’t know that much about fishing.

| gaveit afive. | wouldn’'t say catch up, | would say maybe bond or something. Catch up
kind of sounds like you haven’t seen each other in a while, and you want to go fishing.

| think you should get rid of catch up. When | think about fishing and fathers and sons, |
think little kids not of big kids. | think about a little child and that you are teaching them.

| put athree. | don't have any children. (CO)

MESSAGES THAT DID NOT RESONATE WELL AMONG FOCUS
GROUP PARTICIPANTS

Not to belabor the point, but the messages that did not produce positive reactions did so
for the same underlying reason; the respondents did not find them believable. There was some
objection to some of the language used, but that was not the major issue. In most cases the
message cannot be “fixed;” the messageis off in concept, not merely in wording.

Other negative reactions arose by messages that contained connotations of selling or
issues that the respondents did not associate with boating and/or fishing. A finding that deserves
emphasis here is that the contribution of fishing and boating to the local community and to the
conservation of natural resources was not seen as believable. This seems counter-intuitive and

requires further investigation.
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The following messages provoked the most divided reactions among the focus group
participants in only some of the groups. Thisindicates that a message that does not work well
for agenera audience may work well for a smaller, ssgmented audience.

* Buyarod, bait and some extra time with your family.

This message had a middle-of-the-road Likert scale rating of 7.18. Theinitial focus
group reactions in the Tampa groups were so poor that the message was eliminated from the
Denver and Cleveland groups. “Buying” time with your family was viewed negatively.

That is suggesting that you have to buy extra time with your family by buying arod and a
reel.

That would be way down with me because | don’t fish so [why] would | buy a rod?

| gave that one a low comment. | agree with him. It’s like you are buying sometime. |If
you don’'t have the time, you don’t have it, whether you have a fishing pole or not. (TB)

It looks like it istargeted to someone who doesn’'t already have one and is looking to
spend some time with their family through fishing.

It seems like the first word istrying to sell you something.

| gaveit athree. (Athree?) | don't like the word “ buy” at the beginning of that
statement. (TA)

» Fishing and boating supports the communities (places) you (we) cherish.

The reaction to thisin Tampa was so negative, 6.87, on the Likert scale, that it was
eliminated from the other two groups. The primary objection was that the message was not
believable.

This message, more than some of the others, provoked interestingly negative exchanges
in the focus groups. For the most part, the focus group participants did not believe that fishing
and/or boating supplied enough support for this message to be true. The ideathat either fishing

or boating, except for commercial fishing and/or boating, was a major economic issue, was not

seen as believable.
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Yea, | don’t see how [that could be], unless you're talking about the financial gain from
the boat dock and the mechanic. Other than that, it isa wear and tear on the resources. Boats
driving through the grass and hitting manatees, and people taking everything.

Yea, | looked at it as far as the commerce side of it, as far as the bait shops and
everything. But also the respect for the bay that we all live in, | cherishit; so, | think that |
support it.

| interpreted it like the industry supporting the community and | can’t think of anytime
that I’ ve seen a business that was associated with fishing or boating stepping out into the
forefront of [a pollution] issue. You hear people talk about “ Clean up the beaches and clean up
the waterways,” [but] you don’t ever hear a boating or fishing company leading that effort. It's
just usually been average Joe Shmoe. Right now, wherel live, thereis a big controversy about
developing a canoe launch there. I’ ve never seen anyone from the boating industry saying “ This
isagoodidea’ or “ Thisisabadidea.” | justdon’t seeit.

| couldn’t see what significanceit had. (TB)

It goes back to preserving things; | don’t see how it supports anything. Well, fishing and
boating doesn’t help support many communities. 1t helps support a fishing village.

| don't seeit.

A lot of people like myself do it as a recreational thing, so they are not spending
hundreds and hundreds of dollars a week doing that. | don’t really see how my $30 or $40is
going to help anything.

| don’t think that you think that when you go fishing. That isnot really what ison your
mind.

It probably supports the beach community with all the boats.

Obviously the tourism that is generated out here, | think that the fishing and boating helps the
community. (TA)

» Fishing and boating help preserve the waters where you first learned how to cast a rod.

This message tested low in the overal ratings, 6.52 on the Likert scale. Participants did
not find this to be a believable message. After rgection in the groupsin Tampa, the message
was modified asfollows. “ Anglers and boaters help preserve the places where you discovered
the joy of fishing and boating.” However, this did not resonate well either.

It'salmost like | read this statement and say, “ It'snot true.” If anything it is an attack
on the environment and hopefully people do it responsibly to not damage it permanently; but, at
the same time, a lot of problems that we have with our waters are because of fishing and boating.

| just don’t see how it would preserve anything because you are taking. You are taking
the fish and putting foul things into the water, like gasand ail. (TB)

| don’t see how fishing and boating could help to preserve waters. If anything it is going

to pollute them. You have boat fumes and gas and all that stuff. I’'m not saying that fishing and
boating isbad; | just don’t see how they can preserve themin any way.
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Well, when you get down to the bottom of the statement and it says “ When you first
learned how to cast arod,” and | am speaking for myself but | don’t think that | first learned
how to cast a rod on a boat because | think that all of us went fishing when we were smaller
instead of waiting until we were old enough to purchase a boat. | think that we all fished on a
bank or something. It doesn’t match when you talk about boating and that isjust me. (TA)

» Time spent on the water connects you to your heritage and builds your legacy.

This was one of the most poorly rated messages with an overall Likert score of 5.46.
The primary issue here was that “time on the water” had little to do with the issue of “heritage”
and “legacy.”

Boaters have a sense of pride and they probably had fathers who were boaters. | just
think that if they have family to encourage themto fish as much as they did, and develop a
likenessto it; then | think that itis. | don’t know.

Heritage goes way back to your great, great ancestors.

It doesn't fit.

| just don’t know how it connects you to your heritage or builds your legacy. (TB)

My family has been fishing on the water and been on the water, but | don’t fedl likeitis
my heritage or my legacy.

| rated thislow; my father fishes and he likesto but | really don’'t see that as very
important.

It doesn’t specify what you are doing on the water. Fishing might build a legacy but that
just says, “ time spent on the water.” (TA)

| rated it high and more towards my family rather than my personal position. The rest of
my family, my cousins, are all big fisherman. And the only time | really go iswhen | go back to
my family, and we go. So, connecting to your heritage but not really building your legacy.

Five. | don’'t connect to it aswell as| do to a valued family activity. | seeit more of a
family activity than building my legacy.

| gaveitasix. | thinkinway | connected with my grandfather but it was on a personal
basis. It wasn't too much about our heritage, other than his father fished before him and we
went to the same places. What are you building? (DC)

| gaveit afour. | would hate to think that my legacy was built around fishing or boating.
| would like to think there was something a little more important.

| gaveit athree. | personally wouldn't base everything on fishing. It’s not that big in my
family. We maybe do it once a month.

| gaveit afour. It's pretty much the same thing. Only one person likes it the rest of them
don't. (CO)
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* Anglersand boaters help preserve the places where you discovered the joy of fishing and
boating. (tested in Denver and Cleveland)
This message was rated lowest in the rankings. It received a score of 5.24 on the Likert
scale. The objectionin all cases was that only “some” anglers and boaters helped to “ preserve”
these areas while other anglers and boaters were, in fact, a problem.

| looked at it mostly from a financial perspective. | can seetheir point of view; and,
while I’ ve had experiences like that, | think as the resources get tighter and tighter we do a
better job at managing. For instance, like taking a bucket of fish home, there are a lot more
people who do catch and release now, even in saltwater. There are a lot people that will catch
and release a lot of fish now. | know when | was growing up, that wasn't the case. When you
went and caught 10 trout you brought ten trout home. | don’t think that is as prevalent today as
it was. We have a long way to go.

| think it is a false statement to me. It islike saying building a road through the canyon is
preserving the beauty of it or something.

Like| said, it isa false statement. It just doesn’t make any sense to me. How can you,
fishing, preserve a place when you are taking fish out. If everyone takes out fish every trip then
thereisn’'t going to be any fish left. It's depletion of a natural resource.

Well, two things. One, isthat is sounds like a blatant propaganda statement. It makes me
wonder why that statement says what it does. It makes me question it. And the next thingis,
number two, the places where | discovered the joy of fishing were private secluded places that
now have roads paved up to them, that now have signs that say ‘fishing and parking.” So, ina
way, it infringes on my memories of those places from the past, to how they compare now.

...\Well when you listen to both sides of it. | would say that anglers and boaters respect it
mor e than the people who don’'t as much. The people who are into it more respect it more than
the people who go hardly at all.

The part | like about it isthat it conveys, at least from my per spective, the financial
benefit that the, I'll call them, that sportsman, because that will cover more, whether you' re out
there boating with the ski thing behind or your on the show throwing out your bait or whatever.
| just think they spend a lot time and a lot of money and | think both are important. You can
spend all you want but if you don’t have the respect of the time in that environment it don’t do
much good.

You know what | think it missesis it doesn't state how anglers and boaters preserve. And
that iswhat isdistressing. He brought up an incredible valid point there. But unlessyou are
predisposed to thinking in those terms [financial contribution of anglers and boaters] you're not
going to make that connection. Because it is not stated anywhere in that statement. If that what
the objective of the statement to say, it is kind of like where you use to see those trucks that said,
‘like this truck paid $15,000 in road use taxes.’ |f that isyour objective, to state that boaters and
anglers are pouring a lot back into the system, then the statement needs to state that. If it isthat
anglers and boaters, out of their own personal love of nature, are doing their best on their own
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volition to preserveit, then | think it ismissing the mark. Cause a lot of people here obviously
don’'t agree with that [ boaters personally preserving nature.] (DC)

Some individuals in the Cleveland focus group gave this message a high score, although
there were pronounced mixed opinions.

| don’t see how anglers and boaters can preserve places. They are not out there cleaning
up the area when they are not fishing.

| gaveit aten. | guess| amgenerous. My attitudeisif you are a true angler or atrue
boater, you are going to go out there and take care of these places. You are going to go out
there and get legislation to get all of the other people that are wrecking the property.

| think it isbelievablein a sense.

| get thisimpression that when you are a true angler and a true believer, you are going to
giveit [priority] . If you are not into it, then | can see why you are giving these answers; you are
not a true angler or atrue boater.

It just depends on what your view of it is.
A lot of placesthat | used to go fishing at are closed down. (CO)

MAJOR FINDINGS

Reception to the various messages fell into afew clear categories. Some messages and
wording resonated strongly, while other messages and wording did not.

» Messages that appeal to associations with family/friends were rated high among those
who already associated boating/fishing with family/friends. Messages concerning family
and friends were most favorable among those who had fished/boated with children. This
broad theme also resonated strongly among those who fished as children, eliciting many
memories of being with family and friends as a child.

* Messages that emphasize the fact that boating and fishing can be associated with
relaxation resonated strongly. The “quality time” association of boating and fishingisa
very common perception, and messages about it will be well received. Furthermore, the
focus groups showed that the appreciation of natural resources was viewed as one aspect

of relaxation, and therefore this association should be used whenever possible as well.
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» Messages that associate boating/fishing with both “deeper” concerns and more “concrete”
issues are not particularly well received. Both fishing and boating are seen as
recreational activities and linking them with “deeper” issues (with the exception of the
deeply seated relationships between friends and family), does not resonate with most
people. Associating recreational boating and fishing with a*“legacy” or “heritage” does
not resonate with most people. The economic contributions of fishing and boating to
resource management and local economies were also not seen as believable to most
participants. Before economic messages will be considered believable, major
communications programs would need to be initiated to increase peopl€e' s understanding
of the economic contributions of boating and fishing; something that is not currently
understood or believed by many lapsed boaters and anglers.

* Many peoplein the focus groups did not see boating and fishing as contributing to the
preservation and protection of natural resources. Thisfinding is as problematic asit is so
widely accepted and understood among professionals in the boating and fishing
community. There were afew focus group participantsin particular who felt strongly
that boating and fishing did contribute to the preservation of natural resources, but there
were others who felt just as strongly that they did not. For example, several participants
felt recreational boating and fishing harmed the natural resources upon which they
depend; therefore, messages related to fishing and boating contributing to the
preservation of natural resources should be carefully used, given thisfinding. For many
lapsed anglers and boaters, thisis not a self-evident “truth.”

The message that tested highest overall (On the water. . .no cars, no rush-hour, no

deadline. . .no choice but to relax) was subject to discussion and some differences of opinions.
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Most of the discussion, in this case, centered on the issue of whether or not it was too emphatic
to say “no choice’ rather than “an opportunity” (or such language), to relax. The important
consideration is that relaxation and the separation from such distractions as cars and rush-hour
are important to boaters and anglers alike. The best way to phrase this message is probably “a
chanceto relax,” to soften the message. Thiswill avoid the negative reaction to “no choice.”

Other messages subject to much positive discussion were those messages pertaining to
the benefits of boating and fishing with family and friends. However, while these messages have
high overall ratings, to those without a family or those who do not boat or fish with family and/or
friends, the messages may be heard neutrally or even negatively. However, in general, messages
about family and friends are excellent messages and will not provoke strong negative responses
to many, but it iswell to be aware of this potential.

It may seem intuitive that boating and angling enhance appreciation of nature, and for the
most part, this research supports that contention. However, there is also the observation that
some lapsed anglers and boaters disagree with the message. In fact, a known factor that some
anglers become inactive is because of other anglers showing alack of appreciation for nature
(Duda, et al., 1998:634). This could be inferred to be an issue for boaters aswell. A few lapsed
boaters in these focus groups disagreed with the messages about the natural world, and there was
awider disagreement among boaters about the difference between “respect” and “ appreciation.”
Overdl, “appreciation” resonated better than “respect.”

Messages that appeal to the idea that boating and/or angling increase “respect” for the
natural world must be used carefully. The audience for these messages can be divided and may
find the message basically unbelievable as to whether recreational boating and fishing increases

“respect.” The best audience for this message (“respect”) is probably those known to already
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have positive feelings in this area, such as avid anglers and boaters. Thereis aso some
indication that information and facts that support this message will insure increased acceptance
of the message.

In general, there were negative responses to value laden words such as “tradition,”
“heritage,” “legacy,” and so forth. These words were seen as inappropriate when used in
conjunction with fishing and boating, which are seen as recreational activities and ameansto an
end, rather than an end in themselves. “Heritage,” “tradition” and “legacy” were viewed by most
to be affiliated with such events as Christmas, Thanksgiving and extremely important family
events. Even some of those individuals who supported messages containing value laden terms
see the use of these words in a message campaign in an unpleasant light. Boating and fishing are
valued activities, but they are not held as core values by the target audience of lapsed and
infrequent anglers and boaters. Messages relating them to such should be avoided. Terms such
as “tradition,” “legacy” and “heritage,” for general messages, should be avoided.

The negative responses to some messages should be taken as seriously as the positive
responses. Some messages seemed, at first, to be intuitively acceptable, but when tested proved
to be unacceptable. The ratings of messages concerning the economic contribution of boating
and fishing to the community and the preservation or protection of natural resources were
especially alarming. Most people that are involved with recreational boating and fishing
understand that contributions to the community are real and significant. However, the results of
these focus groups indicate that messages concerning fishing and boating and strong ties to
economic benefits and preservation are not well received or believable to lapsed anglers and

boaters.
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There should be, at least, some preliminary research to determine if active and inactive
anglers and boaters understand the connection between boating and fishing to local, regional and
national issues, including fiscal contributions and the impact of fishing and boating on natural
resources.

Based on the focus groups, three messages are recommended to communicate the
benefits of recreational fishing and boating and aquatic stewardship with lapsed anglers and
boaters. These three messages communicate three important benefits of recreational fishing and
boating: relaxation, the value of recreational fishing and boating in fostering relationships among
family and friends, and the aguatic resource stewardship values these activities can foster.
Specifically, the three messages are:

* On thewater, no cars, no rush hour, no deadline, a chance to relax.
* Fishing and boating connects family and friends.
* Fishing and boating enhances appreciation for the natural world.

The first message is a variation on the message that tested highest, “ On the water, no
cars, no rush hour, no deadline, no choice but to relax. The “no choice” verbiage was changed to
“achanceto relax” because of the possible negative reaction to the statement “no choice.”
Americans like choice. In fact, the statement, “ Freedom to choose” is often connected to issues
to increase the acceptance level of that activity. For example, amuch higher percentage of
people will agree with the statement, “ People should have the freedom to choose to wear fur if
they want to,” as compared to the number of people who would support people simply “wearing
fur.” Inthe focus groups there was some negative reaction to the “no choice” part of the
statement. Another negative about the “no choice” verbiage was the fact that several focus group

participants stated that sometimes boating and fishing weren’'t always relaxing and the “no
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choice” statement wasn't 100% believable. When the message was changed to “ On the water,
no cars, no rush hour, no deadline, a chance to relax,” it was the highest rated message overall in
the Cleveland group. For some reason, this message was not a highly rated message in Denver.
However, based on all of the information, Message 1 is a very strong message.

The second message was not tested directly but will be an effective message based on
numerous findings from the focus groups. Messages that appeal ed to fishing and boating with
family and friends and the relationships that are fostered while participating in these activities
resonated very strongly with most of the lapsed anglers and boaters. The messageis also very
specific, something that was quite important to focus group participants. Overall, specificity was
favored over generalities. For example, instead of “people,” focus group participants preferred
“family and friends.” And in most cases (with the exception of Message 1) preferred “fishing
and boating” over “on the water.” It was noted that the “on the water” verbiage was not aways
connected to fishing and boating. For example, “on the water” could be interpreted as being on a
cruise ship. Also, some anglers fish from the bank, so they technically are not “on the water.”

The third message resonated particularly well with focus group participants and is
especialy important in that it relays the aquatic resource stewardship aspect of recreational
boating and fishing, something the focus groups showed was difficult for a message to do.
Overall, many messages regarding stewardship issues were not well received or considered
believable by focus group participants. This particular message did, however, resonate and can
be used as an important starting point in conveying that recreational fishing and boating are
important aspects of aquatic resource stewardship. This message was very believable to most
participants from their personal experiences. Others agreed that if one participates in these

recreational activities, they are more likely to appreciate the natural world and their surroundings
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than someone who does not participate. Furthermore, appreciation of natural resources was
viewed as one aspect of relaxation, a known motivational factor for recreational boating and

fishing participation.
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How well statements reflect positive feelings and
thoughts about the importance of recreational
fishing and boating. (Total Respondents)

On the water ... no cars, no rush-hour, no deadline

..., ho choice but to relax. 9.2

|

Fishing and boating enhances appreciation for the

natural world. 8.33

When boating and fishing you get to be part of

another world. 830

Time spent on the water is time well spent. 8.08

Time spent on the water connects families and
friends.

7.93

Time spent on the water connects people. 7.90

It is hard not to relax when you are on the water. 7.88

It doesn't matter whether you catch anything, it's the

time spent with family and friends that counts. 785

Fishing and boating connects families and friends and

: . 7.82
creates lasting memories.

On the water ... no cars, no rush-hour, no deadline
..., a chance to relax.

111

2 4 6

(oe]

10

o

Mean Score (n=40) on 1 to 10 Point Scale:
1 =does not at all represent my positive thoughts and importance;
10 =it very much represents my positive thoughts and importance.
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(Continued) How well statements reflect
positive feelings and thoughts about the
Importance of recreational fishing and boating.
(Total Respondents)

The ideal Sunday is a day on the water creating

(lasting) memories. .59

|

~

Fishing and boating are valued family traditions. 43

| may not catch a fish but | will catch up with my

son/daughter. 40

~
r

Fishing and boating are valued family activities. .38

‘ | ‘ | ‘ |
~

Buy a rod, bait and some extra time with your
family.

‘ I
N
=
(55

Fishing and boating enhances respect for the
natural world.

Fishing and boating supports the communities
(places) you (we) cherish.

.@
(o]
~

II
X
o
S

Fishing and boating help preserve the waters
where you first learned how to cast a rod.

‘ I
o
a1
N

Time spent on the water connects you to your
heritage and builds your legacy.

‘ I
a1
I~
(2}

Anglers and boaters help preserve the places
where you discovered the joy of fishing and
boating.

o
N
=~

2 4 6 8 10

o

Mean Score (n=40) on 1 to 10 Point Scale:
1 =does not at all represent my positive thoughts and importance;
10 =it very much represents my positive thoughts and importance.
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How well statements reflect positive feelings and
thoughts about the importance of recreational fishing and
boating. (By Groups of Respondents)

On the water ..., no
cars, no rush-hour, no

deadline ..., no choice 9.25
but to relax.
9.18
6.75
Fishing and boating 8.11
enhances appreciation
for the natural world. 9.08

8.82 OCleveland (n=8)

§ W Denver (n=9)

6.88 O Tampa boaters (n=12)
When boating and 8.00 OTampa anglers (n=11)
fishing you get to be
part of another world. 9.08
8.73
7.63
Time spent on the 7.89
water is time well
spent. 8.33
8.27
0 2 4 6 8 10

Mean Score on 1to 10 Point Scale:
1 =does not at all represent my positive thoughts and importance;
10 =it very much represents my positive thoughts and importance.
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(Continued) How well statements reflect
positive feelings and thoughts about the
Importance of recreational fishing and boating.

(By Groups of Respondents)

Time spent on the water connects
families and friends.

Time spent on the water connects
people.

It is hard not to relax when you are
on the water.

It doesn't matter whether you catch
anything, it's the time spent with
family and friends that counts.

Fishing and boating connects
families and friends and creates
lasting memories.

.67
8.42

[8.27

6.5C
7.00

X

6.5C

[8.55

25

OCleveland (n=8)
H Denver (n=9)
OTampa boaters (n=12)

OTampa anglers (n=11)

-
©
N

7.75
7.89
8.64

.50
8.11

8 1

Mean Score on 1to 10 Point Scale:

0

1 =does not at all represent my positive thoughts and importance;
10 =it very much represents my positive thoughts and importance.
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(Continued) How well statements reflect
positive feelings and thoughts about the
importance of recreational fishing and boating.

On the water ...,
no cars, no rush-
hour, no deadline
..., a chance to
relax.

The ideal Sunday
is a day on the
water creating

(lasting)
memories.

Fishing and
boating are valued
family traditions.

I may not catch a
fish but I will catch
up with my
son/daughter.

Fishing and
boating are valued
family activities.

Buy a rod, bait
and some extra
time with your
family.

(By Groups of Respondents)

6.89

6.71

| 7.64

¥.75

|
—]8.75

.55

9.00

7.89

(<o)

0

2

4

6

8 10

Mean Score on 1to 10 Point Scale:

OCleveland (n=8)

H Denver (n=9)

O Tampa boaters (n=12)
OTampa anglers (n=11)

1 =does not at all represent my positive thoughts and importance,;
10 =it very much represents my positive thoughts and importance.
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(Continued) How well statements reflect
positive feelings and thoughts about the
importance of recreational fishing and
boating. (By Groups of Respondents)

6.63
Fishing and boating enhances 7.33
respect for the natural world.
Fishing and boating supports the
communities (places) you (we)
cherish. | 7.00
[6.73
4 OCleveland (n=8)
W Denver (n=9)
Fishing and boating help preserve OTampa boaters (n=12)
the waters where you first learned OTampa anglers (n=11)
how to cast a rod. |6'75
[6.2
3.00
Time spent on the water connects
. : 5.88
you to your heritage and builds your —| 6.50
legacy. 0
6.00
5.50
Anglers and boaters help preserve
. 5.00
the places where you discovered
the joy of fishing and boating.

Mean Score on 1 to 10 Point Scale:
1 =does not at all represent my positive thoughts and importance;
10 =it very much represents my positive thoughts and importance.
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